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STATE PRINTING CORPORATION (SPC)
APPLICATION FOR APPOINTMENT AS FRANCHISE OUTLET OPERATOR

1. Personal Information

Full Name:

2. Business Information (if applicable)

Current Occupation:



3. Proposed Franchise Location

Preferred Location for Outlet:

Existing Premises Available?
L] Yes
[] No

If Yes, provide details:

4. Financial Capacity

Estimated Initial Investment Capacity:
RS,

Bank Name:

Average Monthly Turnover (if business exists):
RS,

5. Agreement to Franchise Terms

Please confirm your agreement:

| agree to maintain monthly purchase targets set by SPC

| agree to pay monthly franchise fee as determined by SPC

| agree to bear utility and operational expenses

| agree to follow SPC pricing, branding, and operational guidelines

| agree to allow SPC property ownership of the outlet premises

I understand that performance-based incentives and penalties will apply

oooogo



6. Declaration

| hereby certify that the above information is true and correct to the best of my knowledge. |
understand that any false information may result in rejection or cancellation of my application.

Applicant Signature:

7. For Official Use Only (SPC)
Application Received Date: ..........c.ccccevveveeiieieennne

Initial Screening Result:
[] Accepted

[] Rejected

[1 Pending Review

Evaluating Officer: .......ccccocvvviiiiiiiice e,

SIGNALUNE: ..o,



